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MARKETING

CONVENTION SALES & SERVICES

› Summer in Scottsdale Leisure Campaign 

• Promotion Timing: May 15 – Sept. 4, 2017
• SummerinScottsdale.com includes content, offers and events to drive bookings during the 

summer need period. 
• The campaign is being promoted via digital advertising, social media, email campaigns 

and local billboards. 

 April 1 – June 30, 2017

› The sales team assisted in booking 523 meetings during the fiscal year, which accounted for 168,500 incremental room nights in the destination.    

 › During the quarter, Experience Scottsdale hosted 36 meeting planners during 3 familiarization tours: 5th Annual Medical Meetings, 
HPN Global and 30th Annual Sunsational. These tours have already resulted in 21 leads for the Scottsdale area.

 › The communications team assisted in generating 1,076 articles about Scottsdale 
in the fiscal year.

• These articles were worth $19.8 million in editorial value and reached 4.9 
billion readers.

 › Experience Scottsdale brought 62 journalists to Scottsdale during the quarter, 
representing publications such as: 
•  Irish Daily Mail (United Kingdom), The Globe and Mail (Canada), USA Today

COMMUNICATIONS

TOURISM
 › Through tradeshows, one-on-one meetings and training sessions, the tourism team shared the Scottsdale message with 3,964 
travel agents and tour operators from 33 countries this fiscal year: Argentina, Australia, Austria, Belgium, Brazil, Canada, China, 
Colombia, Czech Republic, France, Germany, Iceland, Ireland, Italy, Japan, Luxembourg, Mexico, Netherlands, Norway, New 
Zealand, Philippines, Poland, Portugal, Romania, Singapore, Spain, South Korea, Sweden, Switzerland, Taiwan, Thailand, the 
United Kingdom and the United States.

 › Experience Scottsdale produced 1,874 leads and services for members in the fiscal year.
 › Scottsdale was featured in 3.4 million tour operator brochures tracked in the fiscal year.  

Candid (UK), January 2017 The Globe and Mail 
(Canada), April 2017 

› The Desert is Hot Summer Meetings Campaign
• Promotion Timing: May 22, 2017 – Sept. 3, 2018
• Because summer continues to be a need time for group business, Experience Scottsdale promotes 

the season’s hot rates and amenities for groups in 2017 and 2018.
• The campaign is being promoted year-round via direct mail, email blasts, trade shows and 

client meetings, all directing to TheDesertIsHot.com. 

HOTEL PERFORMANCE

 › Following is the most up-to-date Smith Travel Research 
data, which shows the performance of Scottsdale-area 
hotels for the calendar year to date.   

January -   
June 2017

January -  
June 2016 % Difference

Hotel Occupancy 74.7% 75.3% -0.8%

Average Daily Room Rate 
(ADR) $222.52 $211.18 5.4%

Revenue per Available Room 
(RevPAR) $166.18 $159.05 4.5%

(Source: Smith Travel Research)

Experience Scottsdale uses the Scottsdale brand in all promotions regardless of funding source or partners included. Outlined programs and results in this report were achieved by 
Experience Scottsdale using funds from the City of Scottsdale, other partner communities, and the State of Arizona’s Prop. 302 (none of the following programs used Prop. 302 funds).
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PERFORMANCE MEASURES 

Fiscal Year 2016-17 % of Annual Goal

CONVENTION SALES

Generate 1,356 convention sales leads for Scottsdale properties 1,599 118%

Conduct 192 customer interaction/site inspections for Scottsdale 
properties 249 130%

Confirm 420 convention bookings for future dates 523 125%

Confirm convention bookings for future dates resulting in 120,720 
room nights 168,500 140%

CONVENTION SERVICES

Generate 276 products & services leads and hotel leads for 10 rooms 
or fewer 327 118%

TRAVEL INDUSTRY SALES

Generate 1,500 domestic and international tour program leads and 
services for Scottsdale properties/venues 1,874 125%

Promote Scottsdale as one of the world's top leisure destinations to 
3,300 targeted clients 3,964 120%

Generate a minimum of 3.0 million travel agent impressions via 
destination product offering in domestic and international tour 
operator brochures

3,442,000 115%

COMMUNICATIONS

Generate 1,000 travel articles about Scottsdale 1,076 108%

MARKETING

Generate 430,000 brand engagements through visitor guide 
distribution, collateral downloads, email opens and social media 
followers

992,952 231%

Generate a minimum of 1.2 million visitor sessions to the Experience 
Scottsdale website: www.ExperienceScottsdale.com and all affiliate 
sites

1,790,105 149%

All Experience Scottsdale performance measures are based on the organization’s overall outcomes for the Scottsdale area, which is defined as all businesses in Scottsdale 
and surrounding areas that are part of Experience Scottsdale’s membership, including those in partner communities.
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